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SOCIAL MEDIA TODAY

Social media platforms are among the most popular websites

You D

10.

9 Linkea

(Source: Alexa.Com)
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FINANCIAL COMMUNITY USE OF SOCIAL MEDIA IS GROWING

59¢ 268 30%

Read blogs for work Use social networks Use micro-blogging
' for work . services for work

Source: Brunswick, Annual Investor and Analyst Digital Survey

© MerchantCantos 2015 — IR and the role of social media 3



ONLINE ENGAGEMENT IS INCREASINGLY
DRIVING INVESTMENT

58% B 274

Investigated anissue ..then made an
after reading a blog... investment decision
based on a mosaic
constructed around
that blog post

Source: Brunswick, Annual Investor and Analyst Digital Survey
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TWITTER INFLUENCE CONTINUES

n

Investors made an
investment decision
based on a mosaic
constructed around
a tweet

Source: Brunswick, Annual Investor and Analyst Digital Survey
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1. INTEGRATED APPROACH

Social media best practice at a corporate level is integration

You fIiCkr SlideShare Linkedm®

sharing videos making progress as a particular success Huge recruiting tool
between sites an alternative home for IR presentations
forimage libraries
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2. PERISHABLE CONTENT

1 in 3 visitors spend less than
15 seconds reading articles
they land on.
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3. DOMINANCE OF VISUAL CONTENT

Your brain craves visual information

While

you are
travelling
down this road
thereis a chance
that one or more
rocks of varying size may
fall from the slopes on one
or both sides of you. You should
be aware of this before you travel
this way so that you are cautious of
this particular hazard.
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3. DOMINANCE OF VISUAL CONTENT

Your brain craves visual information
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CASE STUDY 1 -PEPSICO

Using creative to tell the earnings data story

2 pepsico Q12015 Performance

e

Solid
Operating
Results

Developing & Emerging
Market Organic
Revenue Growth

Strong Operating Profit
Growth in North America

sZOOM+

of Retail Sales Growth in all
Measured Channels

PepsiCo Portfolio was the
Largest Contributor to U.S.
Retail Sales Growth
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CASE STUDY 1 -PEPSICO

Using creative to tell the earnings data story

% The Motley Fool

BUZZ FeeD 2 pepsico Q12015 Performance SRR

Pepsi’s Earnings Explained In One B | T | Cotors | S | vt e | 4 rom | Yk
Super Cool Graphic

The beversge and snack company provided key highlights of its second quarter
carnings in an casily digestiblo way

Poter Lauria
‘ BuzzFeed News Business Edaor
J
G 0 O T O LI

Pepsi announced second quarter earnings Wednesday that beat Wall Street

PepsiCo Eamings: Foreign «
Exchange Will Pressure 2015 ...
Results

Py A e | Mo Ackes | Savm For Lo
Results = —)

DAveGe 80 MK GUIL PRPRCO (NYSE: L (1) whord i Wak-quanier 2015 sarengs
ot oy g 8 3% dmcArm 1 revarie a1 esmeity At samirgs Tm corgeny
5403 $1.2 bion 0n $12.2 bon i vy, verse the picr-yeer quarie’s $1.2 bion pre
on rvrun of $12.6 bilon. Diried eamings par share Nehed Lp two parries 10 §0.81

Ater of a0 smoendam U.S. nacr Pepucy
Tre congany

ex vons. The company, which also owns snack company Frito-Lay and

beverage beands Tropicana, Mountain Dew and Gatorade, among others, reported

ant stner fgwes

revenue of $16.8 billion and net Income of $2 billion. both Increases over the prior et oty e of e et (50A| o0 Wi STeat

year's figures.

Core Constant Currency
Operating Profit

| Sheven Remnes
A €0l tam s T RSO & LSOOG ANMGS gurt

—— Developing & Emerging
—— i o e Market Organic
m 4 2 - . Revenue Growth
e | - +10% Strong Operating Profit
i $ 5 +40 s Growth in North America
BILLION

${OO)M+

of Retail Sales Growth in all
Measured Channels

howardindzon ©

FOLLOWERS

CRarrEn Co £ aurder of Siacstan 244K

(D) RETHEETED BY HOWARDL

PepsiCo
PepsiCo Portfolio was the Gat @ Dreakoown of SPEP Irs! quaner 2014 resuls. Read press release
Largest Contributor to U.S. peps coVELGE View infographic pepsl covEPnv

Retail Sales Growth
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CASE STUDY 1 -PEPSICO

The PepsiCo infographic used on
Earnings Day had an engagement
rate that was 5x higher than
PepsiCo’s best performing tweet
in 2014 and was widely picked up
by media outlets.
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CASE STUDY 2 - SANOFI

Best practice integration of investor presentations

in SlideShare - Login Signup

Home Technology Education More Tog For Uploaders ~ Collect Leads

SANOFI vp

100 SlideShares
73 Followers
1 Clipboards

SANOFI

e Paris, France

0 Medical / Health Care / Pharmaceuticals
0 www.sanofi.com
0 Sanofi, a global and diversified healthcare ‘\ s \ ‘

leader, discovers, develops and distributes '
therapeutic solutions focused on patients’ Q2 201 5 RESULTS
needs. Sanofi has core strengths in healthcare 3
with 7 growth platforms: emerging markets. ’ July 30, 201 ;

rare diseases (through the acquisition of $&
Genzyme), vaccines, consumer healthcare
diabetes treatments, innovative products and
animal health. Sanofi is listed in Paris
(EURONEXT: SAN) and in New York (NYSE
SNY)

o Twitter

SANOFI 2

© MerchantCantos 2015 — IR and the role of social media

14



CASE STUDY 3 — GE REPORTS

Take your stories directly to your readers

“We originally built this
platform to tell our side
of the story, reactively.
But now it’s really a
proactive tool —where we
tell all the stories we think
are worth telling”

—Tomas Kellner,
Managing Editor,
GE reports
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